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ABSTRACT

This study was undertaken with an overall objective of assessing the demand for farm machineries and equipmentsin Nilgiris
district of Tamil Nadu. A total of 180 farmerswere selected from the different taluks of Nilgirisfor the study. Both primary and
secondary datawere collected and utilized for the study. M gjority of the sample respondents were middle aged, educated and
experienced infarming. Mgjority of the sample farmersdid not own any farm machineries and aware on farm machineries and
equi pments through Government institutions. The utilization of farm machineries and equipmentsfor cole cropsand plantation
cropswerefound that it was used for variousfield operationslike, field preparation, earthing up and weeding, plant protection,
irrigation and harvesting. Tractors and power tillerswere mostly used for land preparation by the ssmple farmers. The sample
dealers were middle aged, had better educational status and well experienced in retailing. All the sample dealers were sole
proprietors and deal with productslike seeds, fertilizers, farm equipments and pesticides. M ethods of promotion followed by
the sample farmers were mainly by using phamplets, field demonstrations, stalls and exhibitions. Farmer’s preference and
brand image were the major factors influencing the brand preference of the sample dealers.
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